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Abstract

This study aims to understand in-depth and comprehensively how the Nglinggo Tourism Village
community understands tourism development in its place. This study has used a qualitative approach
with a case study design. The data collection techniques used were direct observation of the location of
the locus that the researcher wanted to examine, observing events, incidents, poses, and conditions along
with a list that needed to be observed in Nglinggo Pager Harjo Tourism Village, as well as conducting
interviews with key informants who were involved and experienced all activities relating to the Tourism
Village in Nglinggo Pager Harjo. The study concluded that people have begun to understand tourism as
an industry that significantly influences improving people's welfare regarding human resources,
community potential, and physical development. Community understanding of tourism development can
be assessed and understood by the local community. In addition, it can also be concluded that tourism
has not negatively influenced the norms, laws, and customs of the local community.
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INTRODUCTION

The three main needs that an area must meet to become a tourist destination
are having attractive tourism products, easy access to reach, and the availability of
temporary housing for tourists (Camilleri & Camilleri, 2018; Fiiller & Michel,
2014; Lee, 2015) fundamental factor in tourism development is the involvement of
the community in the process of tourism development itself. Community
involvement, starting from the planning, utilization, and control stages of space
utilization, will produce an evaluation system of activities that have been carried
out and become input for the next process.

The local community must understand Tourist villages as tourist attractions;
they are not passive objects but rather active subjects (Jovicic, 2016). The
community has an important role in developing the regional tourism sector
because it is one of the tourism stakeholders (Dangi & Jamal, 2016). Pagerharjo
Village has these three categories to become a tourist destination and has special
attractions such as celebrations, customs, folk parties, and others. The concept of
sustainable tourism development aims to improve the community's welfare and
serves to meet the needs and aspirations of the community (Jamal & Dredge,
2014). In the above approach, it is hoped that the design of the Cultural Tourism
Area in Pagerharjo Village can carry local culture and become a cultural tourism
area promoting local culture and symbols.

Nine dimensions can form opinions in the understanding of the local
community, namely: 1) Community understanding of the nature of attraction; 2)
the influence of tourism activities on community income; 3) profil dan tingkat
tourist visits to tourist villages; 4) stages of tourism development that occurred; 5)
people's opinions and attitudes towards visiting tourists; 6) interactions between
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tourists and the community; 7) motivations and expectations of tourists; 8) external socio-cultural behavior
and currents brought by tourists; 9) profile and behavior of visiting tourists (Willams and Lawson; 2001).

The research aims to understand in-depth and comprehensively how the Tourism Village community
carries out community understanding in tourism development.

LITERATURE REVIEW

Community involvement in a development mindset that views society as a subject of regulation with a
diversity of behaviors. The process of community participation, starting from the stages of planning,
utilization, and controlling the use of space, is an evaluation system of the development activities that have
been carried out and becomes a recommendation for the next development process.

Community

A society is a group of people who live and work together long enough (Evans-Pritchard, 2013) so that they
can organize themselves and consider it a social unity with clearly formulated boundaries. (Linton in Soekanto,
2006). Society is people who live together that produce culture and have the same territory, identity, habits,
traditions, attitudes, and a feeling of unity bound by similarities. (Soemardjan in Soekanto 2006). When viewed
from a tourism perspective, the community is an element of tourism stakeholders, referred to as stakeholders
(Hidayah, 2021). The community is an important stakeholder in tourism development because it owns tourism
resources (Wondirad & Ewnetu, 2019). As explained above, tourism development comes from the people, by
the people, and for the people. For this reason, the community has an important role in the tourism
development process.

Society is a place to meet the needs of various interests to survive. The community itself also has various
needs that must be met so that the community can continue to live; adaptation to the needs of the community
such as population, information, energy, materials, communication systems, production systems, distribution
systems, social organization systems, social control systems, protection of citizens against threats aimed at life
and property. (Soerjono Soekanto, 2006).

Understanding has two forms, namely, positive understanding, where they enthusiastically participate in
implementing programs organized by individuals or groups. In a negative understanding, that is, if the
community gives negative responses and is less enthusiastic about implementing programs held individually
or in groups, where they respond skeptically and pragmatically (Grunert et al., 2014). Opinion is an open answer
(overt) to a problem expressed in words, orally, or in writing (Stimson, 2018). At the same time, attitude is a
positive or negative reaction to certain people, objects, or situations (Schafer, 2019).

Response is one of the actions resulting from a stimulus or stimulus. This is divided into two: reflective
(occurring without the individual's awareness), a reaction from the received stimulus that does not reach the
brain as the center of consciousness. Conscious actions are the actions of the organism for the existence of
motives from the individual concerned, and the stimulus received by the individual reaches the brain and is
realized by the individual concerned (Walgito, 1980).

Tourism Village Development

Development is making something advanced, perfect, and useful (Suwantoro, 1997; Daly, 2014). Tourism
development must involve three sectors, namely the business sector, the non-profit Sector, and the
governmental Sector; in understanding and involving these three sectors, tourism development will be better
(Gunn, 1994; Var & Gunn, 2020). The business sector provides all the necessities tourists need in a destination,
such as transportation services, hotels, food and beverages, laundry, and entertainment. Non-profit Sectors
include youth organizations, professional organizations, and ethnic groups that are not solely profit -oriented
(non-profit organizations) but have a big role in tourism development (Orchiston, 2013). Meanwhile, the
governmental Sector is a sector that acts as a regulator (Hidayah, 2021).

The development of nature tourism and cultural tourism with local independence is an embodiment in the
community order, which is carried out independently by the provisions themselves in order to improve the
quality of the order while maintaining the preservation of nature, local cultural values, as well as natural and
cultural tourism objects in tourist villages. Tourism development planning currently uses a community
approach or community-based tourism (Ridwan, 2012). With this, the local community will build, own, and
directly manage tourism facilities and services so that the community can improve the economy and reduce
urbanization (Nurhayati, 2009). However, local community-oriented tourism development efforts remain
minimal (Demartoto, 2009) because the community does not have the financial ability and appropriate
expertise to manage or be directly involved in tourism activities.
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Community participation is needed to be a good host, provide the best for visiting tourists, and participate
in maintaining security, order, beauty, and cleanliness of the environment, providing memories and making
tourists memorable in supporting the Sapta Pesona program, and instilling public awareness in the context of
tourism potential development. One measure of the success of tourism development is the participation of the
community itself so that they are aware of tourism because participation is an integrated activity so that
everything in the community, such as feelings, experiences, thinking skills, frames of reference, and other
aspects others that exist within the individual will play a role in that perception (Walgito, 2003).

A tourist village is a rural area that presents a general environment that reflects the authenticity of the
village in terms of socio-economic socio-cultural, customs, and daily life, which has a distinctive construction
of village architecture and spatial planning or economic activities that are unique and interesting and have the
potential to develop various components of tourism, such as attractions, accommodation, food and beverages,
souvenirs, and other tourism needs (Priasukmana & Mulyadin, 2001; Xi et al., 2015). A tourist village is a rural
area that usually has several characteristics worthy of being a tourist destination. Residents in this region own
traditions and culture that are still relatively original. Various supporting factors include typical diet,
agricultural systems, and social systems. In addition to these factors, one important factor in a tourist village
area is natural resources and the natural environment that are still maintained. The tourist village area must
also have various supporting facilities as a tourist destination. These various facilities will make it easier for
visitors to tourist villages to carry out tourism activities (Kachniewska, 2015).

METHODS

This study has used a qualitative approach with a case study design. Researchers want to explore
phenomena that cannot be quantified that are descriptive, such as the process of a work step, the formula of a
recipe, the notions of a variety of concepts, the characteristics of a product and service, pictures, styles,
ordinances of a culture, models physical artifacts (Djam'an Satori, 2011). This research explores the
phenomenon of community response and describes or constructs the results of in-depth interviews with
research subjects to provide a clear understanding of public opinion on the development of the Nglinggo Pager
Harjo Tourism Village.

Data Collection

Data was obtained from various sources using various data collection techniques and carried out
continuously until the data was saturated. Following the characteristics of the data required in this study, the
data collection techniques used were: 1) direct observation of the location of the locus that the researcher
wanted to examine, observing events, events, poses, and conditions accompanied by a list that needed to be
observed in the Nglinggo Pager Harjo Tourism Village, and 2) conducted several interviews with key informants
or figures and the community who were involved and experienced all activities related to the Tourism Village
in Nglinggo Pager Harjo.

Validity

The technique of checking the validity of the data is done by using triangulation. In this study, researchers
used two types of triangulation: source and technical. Researchers used source triangulation to check data
obtained from the community and community leaders/key informants. At the same time, technical
triangulation tests the credibility of the data, which is done by checking the data against the same source with
different techniques. Researchers use the triangulation technique after obtaining the results of interviews,
which are then checked with the results of observations and documentation. Of the three techniques, this will
produce information about the community's understanding of tourism development in Nglinggo Tourism
Village Pager Harjo Village.

Data Analysis

Data analysis in qualitative research is carried out when data collection takes place and after completing
data collection after completing data collection within a certain period (Miles and Huberman in Sugiyono,
2009). In the process of this research, researchers analyzed the data by examining all the data that had been
collected from the results of field data in the Nglinggo tourism village, such as interviews, observations, and
documentation such as photos, recordings, videos, notes and so on which would later be classified as research
evidence. Furthermore, qualitative data analysis involves interactive and ongoing activities until they reach a
point of completion, ensuring data saturation.
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Data Reduction and Data Display

It is a process of selecting, focusing, paying attention to, simplifying, abstracting, and transforming raw
data that emerges from field notes so that the data gives a clearer picture of the results of observations,
interviews, and documentation. At this stage, the researchers sorted the data from the field to understand the
community at the research site in Nglinggo Tourism Village.

This is a set of structured information that allows concluding and acting. With this, the researcher presents
the data in brief descriptions, charts, tables, graphs, pictograms, and the like. The data is organized to be easier
to understand through the presentation of these data.

Conclusion Drawing or Verification

Researchers make conclusions based on data processed through data reduction and display. The
conclusions drawn are temporary and will change if strong evidence is not found to support the next data
collection stage. However, if the conclusions in the early stages are supported by valid and consistent evidence
when the researchers return to the field to collect data, then the conclusions are credible in research in
Nglinggo Tourism Village.

RESULT

Natural tourism with panoramic views of the mountains and hills is one of the main attractions in Nglinggo
Tourism Village. This is also the starting point for developing and developing tourism in the Nglinggo Tourism
Village. The community has been greatly assisted in terms of livelihood and welfare since tourism entered and
became a source of community income. Even though tourism plays a major role in the community's economy,
the community still has reserves of activities and other sources of livelihood in the form of work, such as
farming and trading. This is also in line with the existence of a pandemic. This is in line with research conducted
by (Stone & Nyaupane, 2018; O'Brien & Ponting, 2013; Xue et al., 2017).

The number of tourist visits to the Nglinggo Tourism Village can still be controlled, considering that during
this pandemic season, tourists have begun to visit less. However, there was a period before the pandemic,
especially after the Nglinggo Tourism Village boomed; the village was full of tourist vehicles staying at
homestays in the Nglinggo tourist village and those traveling back and forth from Maglenag or Jogja. The level
of tourism development (Niedzidtka, 2014; Nunkoo, 2015; Sharpley & Telfer, 2014) in Nglinggo Tourism
Village is currently in the development stage and climbing to a positive phase, in which the community is ready
for planning and implementation and the community is ready for all forms of risk.

The community is not disturbed by the existence of tourism activities and tourism businesses in Nglinggo
Tourism Village. However, it should also be noted that norms and legal rules apply in the local community.
Tourism does not harm society if these rules are adhered to and mutually respected. This will have a big impact
on people who are completely dependent on tourism, although, on the other hand, the people will be more
independent and return to their original jobs as farmers, cultivators, gardeners, and traders. However, people
who make tourism as a side income are not significantly affected. According to Jamal & Dredge (2014), the
behavior of local communities towards tourism development is a very valuable capital for tourism
development.

The existence of tourism and tourist visits to the Nglinggo Tourism Village since the establishment of the
Tourism Village until now has never caused a clash or culture shock. Tourists maintain the norms and rules at
the tourist village location, with no norms, rules, or security violations. As for matters related to the habits of
tourists from their place of origin who happen to be brought to their destination, it is still in a normal state,
and the community is not disturbed and respects each other. The influx of tourists to destinations tends to
have a positive effect, related to new knowledge and technology and adding to people's insight. According to
(Mathew & Sreejesh, 2017; Rohanen & Bowles, 2020), this phenomenon can be caused by the type of tourists
responsible for the destinations they visit.

At the Nglinggo Tourism Village destination, there are no differences in treatment gaps between tourists
and the community and between fellow citizens. Both parties appreciate and respect each other and do not
discriminate against one another (no class difference, status, or class conflict). Equal treatment also applies to
domestic and foreign tourists, and there are no privileges for one another. It can provide a good atmosphere
for tourism there, enhancing a good tourist experience as expressed by (Van der Zee & Vanneste, 2015;
Moghavvemi et al., 2017).

Tourists who visit Nglinggo Tourism Village mostly visit with family and friends in small groups of 4 to 5
people for recreation or vacation purposes—visits in large groups only at certain times and within a few months
from agencies and schools.
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The peak season for tourist visits to Nglinggo Tourism Village is generally after Eid and before New Year's
Eve. Crowded visits on weekends have generally started to decrease since the pandemic. Tourists visiting and
staying at the Nglinggo Tourism Village are mostly domestic tourists from around Java Island, namely tourists
from around Jogja, Jakarta, Bandung, Central Java, East Java, and A small portion are domestic tourists from
outside Java Island and a few from abroad.

The Nature Attraction of the Nglinggo Tourism Village focuses on the potential of nature as the basic capital
for developing tourism and is followed by other types of tourism as its supporters. This can be seen by the
richness of the surrounding landscape, which is flanked by hills and faces the peaks of Mount Merapi, Sindoro,
and Mount Slamet. The potential for natural tourism supports the emergence of other types of supporting
tourism and community creative industries. It can provide a good atmosphere for tourism there, enhancing a
good tourist experience, as expressed by (Van der Zee & Vanneste, 2015; Moghavvemi et al., 2017).

The Degree of Dependence (Sharpley, 2014) from the Nglinggo Tourism Village sees tourism as one of the
major influences on the people's economy both on a micro and macro level, which also plays a role in
infrastructure development. Moreover, it is considered good according to (Page, 2014; Cardenas-Garcia et al.
(2015). However, according to (Hidayah, 2021), tourism development should not become too dependent
because tourism is very vulnerable to environmental changes.

CONCLUSION

The conclusion of this study can be seen from several previous analyses, which point out that tourism in
the Nglinggo Tourism Village arises because of the potential for good landscapes. Since the formation of
Nglinggo Hamlet, Pagerharjo Village has become one of the Nglinggo Tourism Village destinations, getting a
good reception from the community. In addition, the community has also begun to understand tourism as an
industry that has a significant influence on the development of both human resources, community potential,
and in terms of physical development, namely the development of infrastructure, public space, public facilities,
and tourism, which besides being needed by tourists are also needed by the community in supporting the daily
life of the community.

As for the entry of the tourism industry, there has been no visible friction or gaps in people's daily lives,
and from the social culture, so far, tourism has not negatively influenced the norms, laws, and customs of the
local community. Community understanding of tourism can be assessed as good, and the community is very
enthusiastic about developing tourism in the Nglinggo Tourism Village in the future so that it grows and
continues to bring prosperity to the community.

The following are some recommendations for Nglinggo Tourism Village managers: 1) Sustainable
Development: Because Nglinggo Tourism Village continues to grow, it is very important to prioritize
sustainable tourism development. This requires balancing economic growth with environmental sustainability
and socio-cultural sensitivity. Adopt eco-friendly practices, promote responsible tourism, and involve local
communities in decision-making processes; 2) Infrastructure Improvement: Invest in developing
infrastructure and public facilities to support the increase in tourists. Ensure that essential facilities such as
transportation, accommodation, sanitation, and public spaces are well maintained and accessible; 3)
Community Empowerment: Strengthening community involvement in the tourism industry. Organize
workshops, training programs, and skills development initiatives that empower residents to actively participate
in tourism-related activities, such as tour guides, handicraft production, or cultural performances; 4) Marketing
and Promotion: Improving marketing and promotion efforts of Nglinggo Tourism Village. Create a compelling
brand identity highlighting unique landscapes, cultural experiences, and community hospitality. Take
advantage of digital platforms and collaborations to attract domestic and international tourists; and 5)
Research-Based Planning: Conduct research to identify tourism trends, visitor preferences, and potential
challenges. This will assist in making informed decisions and adapting strategies to meet evolving demands.

The following are some recommendations for further research: 1) Conduct in-depth studies on the long-
term socio-cultural effects of tourism on the local community. Investigate any changes in norms, values, and
customs due to increased exposure to tourists and foreign influences; 2) Assess the carrying capacity of
Nglinggo Tourism Village to determine the maximum number of visitors that can be accommodated without
causing harm to the environment or degrading the quality of the tourist experience; 3) Analyze the economic
impact of tourism on the local economy. Study income distribution, employment opportunities, and how
tourism contributes to poverty alleviation; 4) Evaluate tourist satisfaction levels through surveys and feedback
mechanisms. Identify areas for improvement and tailor experiences to meet the expectations of different visitor
segments; 5) Examine the resilience of the local community to the potential challenges posed by tourism
development, such as gentrification, changes in land use, and economic dependency on tourism; 6) Investigate
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the vulnerability of Nglinggo Tourism Village to climate change and develop strategies to adapt and mitigate
potential risks; and 7) Cultural Heritage Conservation: Explore measures to preserve and protect the cultural
heritage of the area in the face of growing tourism pressures.

By addressing these recommendations and pursuing the future research agenda, Nglinggo Tourism Village
can foster sustainable growth while preserving its cultural identity and providing lasting benefits to the local
community and visitors alike.
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